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Welcome To The 2010 Sponsorship Year 
OHCA has put together this guide to help you plan your 2010 involvement with the association. We understand that 

budgets can be tight and that knowing in advance the type of opportunities that are available can help you organize 

your time & resources. In choosing your sponsorships, remember: The more visible you are to our membership, 

the more relationships you will build, which will create growth for your business. We think you will find that 

sponsorships with the Oregon Health Care Association allow you to find the key to success in long term care and 

open the door to new opportunities. 

More Than Half a Century of Service  

OHCA was established in 1950 and has been the recognized voice for long term care professionals in Oregon 

representing over 620 (and counting!) nursing homes, assisted living, residential care, senior housing facilities, in-

home care agencies, long term care corporate offices, along with over 200 nationwide business partner members.  

OHCA is the largest long-term care trade association in Oregon representing a diverse, well rounded membership 

base, including more Not-for Profit members than any other Long Term Care Association in Oregon.   

The mission of OHCA is to promote high quality care and services through professional development and effective 

advocacy in the shaping of public and private policy for long term care.  Your involvement and support directly 

affect OHCAõs ability to achieve this mission.  OHCA values your continued partnership in helping the association 

and our members reach success each year! 

If you have questions, please feel free to contact Jill Bilka, Director of 

Marketing & Communications at (503) 726-5226 or jillb@ohca.com for 

more information.  If you do not see a sponsorship in this guide that 

meets the needs of your company, please contact us ð we are more than 

willing to work with you to develop a sponsorship that meets your needs. 

Thank you!  We look forward to working with you in 2010! 

Sincerely,   

The OHCA Staff 

With So 

Many 

Options, 

Thereõs No 

Where To Go 

But UP! 
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2010 Events At a Glance 

...Elevate Your Success in Long Term Care 

OHCAõs Annual Conferences & Trade Shows 
Attendees at the following OHCA events and conferences range from corporate owners and managers to 

administrators, nurses and front line staff. You will be able to make contacts at every level of operations in the variety 

of long term care communities (Assisted Living, Residential Care, Skilled Nursing, Senior Retirement, In Home Care)! 

Annual Events Included in Sponsorship Packages: 

Spring Expo Conference  

March 8 & 9, 2010 - Hilton, Eugene, OR 

This event draws nearly 300 registrants, and has space for close to 70 vendors. With its mix of trade 

show, breakout sessions, and fun activities, itõs an event you donõt want to miss! It will remain a more 

intimate version of our Annual Convention, but definitely not a small conference. 

OHCA Annual Convention & Trade Show  

September 20 & 21, 2010 - Red Lion on the River, Portland, OR 

The Annual Convention and Trade Show is our largest event of the year! With around 1000 registrants and 

business associates in attendance, this show has an abundance of opportunities to offer face time and 

personal contact with key decision makers! This event tends to sell out early, so be sure to register in 

advance for exhibit opportunities.  

Special Event Opportunities Available Through A La Carte Sponsorship Options: 

In Home Care Conference 

April 2010 

This conference will focus on topics & issues important to In-Home Care & Home Health Agencies in the 

state of Oregon.  The audience will include all types of staff including: Owners, Managers, Administrators, 

Nurses, and Human Resources. This is the 2nd Annual event and we expect between 50-75 attendees. 

Marketing Symposium 

Spring 2010 

This is an intensive marketing training in which professionals gather to learn the newest and most 

innovative marketing techniques.  We expect between 75-100 attendees at this conference, most that are 

working in marketing positions in long term care communities.   

CNA Conference  

September 20, 2010 - Red Lion on the River, Portland, OR 

The CNA Conference is held in conjunction with OHCAõs Annual Convention, and is geared towards 

Certified Nursing Assistants (CNAs), Non-licensed Caregivers, and Direct Care Staff from all levels of care 

settings.  We expect around 50 attendees at this event. 

Quality Summit  

Fall 2010 

This event focuses on giving providers new and innovative tools to improve quality of care and enhancing 

quality of life for the residents they care for.  Around 100 attendees are expected at this event, and there 

is only space for around 10 exhibitors.    
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Sponsorship Packages 

 Conference Sponsorship Packages 
There is no better way to connect with your key customers in the long-term care community than by partnering in OHCA events! The 

Oregon Health Care Association makes up the largest statewide professional trade association. To help you make more business 

connections & maximize your marketing budget, we have assembled THREE powerful levels of sponsorship! 

Packaged exhibit space and advertising can be registered for with one transaction, saving you time and money.  Purchasing a 

sponsorship package will enable you to budget for the entire year all at once rather than trying to fit in another exhibit opportunity 

after your advertising and exhibit budget has been exhausted.  You can also choose to add to your package with extra event 

sponsorships explained on the following pages.  

Benefits of Being a Package Sponsor with OHCA  
All of the following benefits are included with each package level of sponsorship (Platinum, Gold, and Silver) offering you 

tremendous value for your marketing investment.  All of the following benefits a la carte would cost you nearly $1,500 in 

sponsorship value - save money and receive more exposure by registering for a package. 

Annual Convention Benefits & Exposure  
¶ Exhibit Space (standard space is 8õx10õ)  (value varies between packages) 

¶ Recognition in Convention marketing materials & signage at the event (added benefit) 

¶ Receive pre & post event attendee mailing lists to use for event marketing/follow-up (added benefit) 

¶ Inclusion in trade show activity to facilitate attendee traffic ($500 value) 

¶ Two complimentary tickets for your company employees into the Fun Night activity (just under $100 in value) 

¶ Discounted opportunity to submit a flyer for event registration packets ($150 value) 

¶ First right of refusal for scheduled prize announcements during trade show (added benefit) 

Spring Expo Benefits & Exposure  
¶ Exhibit Space (standard space is 8õx10õ)  (value varies between packages) 

¶ Recognition in Spring Expo marketing materials & signage at the event (added benefit) 

¶ Receive pre & post event attendee mailing lists to use for event marketing/follow-up (added benefit) 

¶ Inclusion in trade show activity to facilitate attendee traffic ($500 value) 

¶ Two complimentary tickets for your company employees into the Fun Night activity (just under $100 in value) 

¶ Discounted opportunity to submit a flyer for event registration packets ($150 value) 

¶ First right of refusal for scheduled prize announcements during trade show (added benefit) 

Additional Exposure Benefits (added benefits) 

¶ Company listings in OHCAõs online virtual conference  
¶ Sponsorship of one edition of the monthly OHCA òHeartbeató newsletter 

PLATINUM Package Limited To The First Non-Competing OHCA Members 

In addition to the general package benefits listed above, the PLATINUM level 

also includes: 

A. Annual Convention Benefits  (up to $1,300 value) 

¶ First Right of Refusal to register for any of the Premium Booth Spaces 

available at this event 

¶ Option for purchasing a 2nd Convention booth at a discounted rate of 

$1,000 

B. Spring Expo Benefits (up to $1,200 value) 

¶ First Right of Refusal to register for any of the Premium Booth Spaces 

available at this event 

Returning Platinum Sponsor 

òFirst Right of Refusaló for this package will be 

offered to current 2009 Platinum Sponsors.  All 

current Platinum Sponsors wishing to continue 

their involvement should register between  

OCTOBER 1OCTOBER 1OCTOBER 1---2, 20092, 20092, 2009. 

Beginning October 5, registration will be open to 

all members wishing to commit  

at the platinum level.   

Get Involved With OHCA Events to ... 
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Sponsorship Packages 

PLATINUM Package benefits continued 

C. Advertisement in the 2010 OHCA Directory  (up to $1,550 value) (current sponsors can choose to hold last yearõs ad 

space) 

¶ Black & White Tab ad placement for first 20 Platinum sponsors registered by November 2, 2009 (inside page guaranteed 

through January 15, 2010) 

¶ Upgrade your Tab ad to 4-color for $750 

¶ Opportunity to upgrade to a premium cover ad space in the directory 

¶ Inside Front Cover - upgrade to this 4-color cover ad for $950 

¶ Inside Back Cover - upgrade to this 4-color cover ad for $950 

¶ Back Cover - upgrade to this 4-color cover ad for $1,050 

D. OHCA Board of Directors Planning Retreat Sponsorship - July 14 - 16, 2010  ($1,000 value) 

The Annual Board of Directors Planning Retreat is an EXCLUSIVE event limited to Platinum Package sponsors. The Oregon Health 

Care Association Board of Directors includes 16 multi-national corporation owners, CEOs, CFOs, managers, administrators, nurses; 

both not-for-profit and proprietary provider members. In sponsoring this event up to 2 representatives from each Platinum Sponsor 

company will be invited to attend the 2 ½ day event which includes: 

¶ Dinner, evening social events with the Board, and 2-3 minute exclusive self-introduction during sponsor luncheon! 

E. Additional Benefits 
¶ Be included in scrolling banner on OHCAõs home page with a web link (60,000+ views a year) ($1,500 value) 

¶ Opportunity to register for 2010 sponsorship selections before any other package registrations become available. 

Platinum Package Price: $4,500 (Available to Members Only)  (Total Savings of $3,550) 

Platinum Packages are available on a first-come-first-serve basis and will not be reserved without at least 1/2 of total payment 

processed online.  If registration is completed by one of your direct competitors first, you WILL NOT be able to register for this 

package. 

GOLD Package 
In addition to the general package benefits listed on page 4, the GOLD level also includes: 

A. Annual Convention Benefits (up to $1,300 value) 

¶ Choice of any Premium Booth Space available 

¶ Option for purchasing a 2nd premium Convention booth at a discounted rate of $1,000 

B. Spring Expo Benefits (up to $1,200 value) 

¶ Choice of any Premium Booth Space available 

 C. Advertisement in the 2010 OHCA Directory ($1,450 value) 

¶ Black & White Inside Page Advertisement in the 2010 OHCA Directory (guaranteed through 

January 15, 2010) 

Member Price: $2,900  (Total Member Savings of  $2,550) Non-Member Price: $5,800   

SILVER Package 
Take advantage of all the general package benefits listed on page 4 by registering at the SILVER level 

as well as: 

A. Annual Convention  (up to $950 value) 
Choice of any Three Star or Two Star Booth available 

B. Spring Expo  (up to $950 value) 
Choice of any Three Star or Two Star Booth available 

Member Price: $1,900 (Total Member Savings of  $1,500) Non-Member Price: $3,800  

Get The Most Value Out Of A Package By REGISTERING EARLY!  See Page 10 for Registration Timelines and Instructions.  

At least 1/2 payment for all packages must be submitted online at time of registration. 

If you purchase a  

sponsorship package and 

join OHCA at the same 

time, you will receive the 

member price on all 

events.  
 

Business Partner member 

dues are only $350/year.  

Contact Jill Bilka at 

jillb@ohca.com or  

(503) 726-5226  

to learn more. 

Considering 

the Options of 

a Package? 

...Elevate Your Success in Long Term Care 
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A La Carte Opportunities 

A La Carte Opportunities 
OHCA offers opportunities òA La Carteó for those companies who wish to take things one conference or 

one sponsorship at a time.  This option allows opportunities for business with marketing budgets both 

big & small to participate and get exposure through OHCAõs events.  

For those who find it easier to get approval once rather than several times throughout the year, you 

can still register for a package (to take advantage of the tremendous value outlined on the previous 

pages).  

Annual Conference Exhibit Opportunities  
*booth prices are ranked according to their location on the tradeshow floor (closer to entrances, higher traffic areas are ranked higher) 

Convention       Spring Expo  

Booth Type* Member  Non Member  Booth Type*        Member  Non Member 

Five Star  $1300   $2600   Five Star $1200  $2400 

Four Star  $1100   $2200   Four Star $1000  $2000 

Three Star  $950   $1900   Three Star $800  $1600 

Two Star  $550   $1100   Two Star $500  $1000 

Table Top $550  $1100 

Advertising Opportunities 

Directory Advertisement (an ad is included in Platinum & Gold Packages, but additional opportunities are available!)  

OHCA is happy to continue our partnership with LLM Publications, Inc to produce our 2010 Buyerõs Guide & Directory with great 

opportunities for members to advertise.  There will again be enhanced options and opportunities for businesses that want to  

advertise in this new issue, including 4-color ads!  Each member of OHCA receives a complimentary copy of OHCAõs annually printed 

Directory & Buyerõs Guide.  Within this guide there are various sections where you can choose to have your companyõs advertise-

ment, including:  

¶ OHCA Information Section 

¶ Corporate Offices Section 

¶ Nursing/Rehab Section 

¶ Assisted Living Section  

¶ Residential Care Section 

¶ Senior Retirement Housing Section  

¶ In Home Care/Home Health Agencies Section 

¶ Buyerõs Guide Section 

¶ Providers Directory Section 

¶ OHCA Resource Guide Section 

For each section there are a variety of different types of advertisement spaces: front of the tab, back of the tab, plus full, ½ 

and ¼ pages.  To learn more about these and other opportunities please contact John Garbett, LLM Publications at 

john@llm.com, (503) 445-2224 . Deadline for Directory Advertisements will be in early February 2010 - so plan ahead to ad-

vertise in OHCAõs 2010 Buyerõs Guide & Directory! 

Full payment is  

required at tim
e 

of registration for 

any a la carte  

sponsorships 

Get Involved With OHCA Events to ... 

-  Page  6  -   



A La Carte Opportunities 

Special Event Sponsorships 
OHCA Special Event Sponsorships (Available for current OHCA members only)   

Outside of OHCAõs annual tradeshow events, there are also several day long educational conferences that are geared towards  

specific topics and offer opportunities for exposure.  All of the following can be registered for outside of/in addition to packages. 

All Special Event Sponsorships Include: 
¶ Signage including your company logo at the event 

¶ Acknowledgement in event marketing materials and registration packet information 

¶ Receive pre & post event attendee mailing lists to use for event marketing/follow-up 

¶ Opportunity to include a flyer in registration packets 

IHC Conference 

In addition to the special event sponsorship benefits listed above, the following sponsorships also includes:  

Speaker Sponsorship $500 Two Sponsorships 

¶ Opportunity to give a brief introduction of your business OR 

have verbal mention during the event 

Lunch Sponsorship $400 Two Sponsorships 

¶ Opportunity to give a brief introduction of your business OR 

have verbal mention during the lunch 

Marketing Symposium  

In addition to the special event sponsorship benefits listed above, the following sponsorships also includes:  

Full Event Sponsorship $1000 Two Sponsorships  

¶ Opportunity to give a brief introduction of your business OR 

have verbal mention during the event 

¶ 2 complimentary registrations for staff from your business to 

attend the Marketing Symposium 

¶ Opportunity to provide merchandise with business logo 

(pens, notepads, etc) for attendees 

CNA Conference  
In addition to the special event sponsorship benefits listed above, the following sponsorships also includes:  

Full Event Sponsorship $800   Two Sponsorships  

¶ Opportunity to give a brief introduction of your business OR 

have verbal mention during the event 

¶ 2 complimentary registrations for staff from your business to 

attend the CNA Conference 

¶ Opportunity to provide merchandise with business logo 

(pens, notepads, etc) for attendees 

Quality Summit   

In addition to the special event sponsorship benefits listed above, the following sponsorships also includes:  

Speaker Sponsorship $1000 One Sponsorship 

¶ Opportunity to give a brief introduction of your business OR 

have verbal mention during the event 

¶ 2 complimentary registrations for staff from your business to 

attend the Quality Summit 

¶ Opportunity to provide merchandise with business logo 

(pens, notepads, etc) for attendees 

Table Top Exhibit Space $350 Multiple Sponsorships 

¶ Includes 6õ table top display area 

Coffee Break Sponsorship $300  One Sponsorship 

Education Session Sponsor $250 Multiple Sponsorships 

Speaker Sponsorship $500  Three Sponsorships 

¶ Opportunity to introduce the speaker and mention your 

company OR have verbal mention during the introduction 

Snack Break Sponsorship $300   Two Sponsorships 

Speaker Sponsorship $500 Two Sponsorships 

¶ Opportunity to introduce the speaker and mention your 

company OR have verbal mention during the introduction 

Snack Break Sponsorship      $300 Two Sponsorships 

Lunch Sponsorship  $500 Three Sponsorships 

¶ Opportunity to give a brief introduction of your business OR 

have verbal mention during the lunch 

Table Top Exhibit Space $350 Ten Sponsorships 

¶ Includes 6õ table top display area 

Coffee Break Sponsorship $300  One Sponsorship 

Education Sponsorship $250 Multiple Sponsorships 

...Elevate Your Success in Long Term Care 
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A La Carte Opportunities 

Extra Event Sponsorships  
(Available for current OHCA members only)   

In addition to general trade show sponsorships, our conferences have many other opportunities to get your company name and 

logo in front of our membership!  Build your conference experience by including extra sponsorships to gain further exposure.  

If you are registering for a package to take advantage of the savings, you can simply add on any of the following extra event 

sponsorships and register for them at the same time as your package - they are also available through òa la carteó registration. 

 

òGreenó Conference Sponsor:  Every registered attendee at OHCAõs 

Conferences receive registration materials which include event information, 

schedule, education handouts, etc.  Starting in 2010, in an effort to conserve 

resources, OHCA will be providing all attendees with materials in an 

electronic format rather than a hard copy binder. As the sponsor of the event 

jump drives your businessõ logo will be featured on the jump drive, youõll be 

recognized in event marketing materials and signage at the event as an extra 

event sponsor, and also have the opportunity to submit an electronic flyer to 

be included in the materials. Your support through this sponsorship helps us 

do our part to be more environmentally conscious.  

Convention    $5000    One Sponsorship               

Spring Expo    $3600    One Sponsorship 
 

Canvas Bag Sponsorship: Attendees at each conference receive a quality tote bag with the event logo on it to carry all materials 

they receive during the conference experience. Sponsors of the canvas bag will have their company logo prominently displayed on 

the side of the canvas bag.  

Convention  $2000 Two Sponsorships Spring Expo $1000  Two Sponsorships 

Awards Lunch Sponsorship: CONVENTION ONLY - The Awards Lunch is a time when OHCA recognizes specific individuals working 

in the long term care profession for their efforts in providing quality care. Sponsors of this lunch event will be recognized in 

marketing materials, on OHCAõs website, through signage at the event, as well as in registrant packets.  Sponsoring companyõs logo 

will also be displayed on tables during the Awards Lunch. Sponsoring company will have a chance to give a brief introduction of the 

award presenter OR be given verbal recognition.  

Convention  $1200 Two Sponsorships  

Keynote Speaker Sponsorship: The Keynote presentation is typically given during the morning of OHCA conferences to the entire 

attendee audience.  Sponsoring company will be recognized in marketing materials, on OHCAõs website, through signage at the 

event, as well as in registrant packets.  At the event, sponsors have a chance to give a brief introduction of the Keynote speaker OR 

be given verbal recognition. 

Convention  $1200 Three Sponsorships Spring Expo $900   Three Sponsorships 

Fun Night Event Sponsorship: OHCAõs Fun Night is the most well attended special activity at our events featuring dinner,  dancing, 

special entertainment, and great opportunities for networking!  Sponsoring company will be recognized in marketing materials, on 

OHCAõs website, through signage at the event, as well as in registrant packets.  Sponsoring companyõs logo will also be displayed 

on tables during the Fun Night event.  

Convention  $1000 Four Sponsorships Spring Expo $800   Four Sponsorships 

Because Conference promotions 

are on-going, the earlier your 

sponsorship is reserved, the 

more materials your name can 

be included in. 

Elevate Your Marketing  

Exposure  Today! 

Get Involved With OHCA Events to ... 
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A La Carte Opportunities 

Trip Sponsor: Each year, OHCA strives to coordinate a trip to give-away to a lucky member at our Annual Convention.  Sponsoring 

company will be recognized in marketing materials, on OHCAõs website, through signage at the event, as well as in registrant 

packets.  

Convention  $1000 Three Sponsorships  

AV/Technology Sponsor:  In order to provide the highest quality of educational presentations at OHCAõs conferences there are 

specific AV/technology needs that are coordinated.  As the sponsor for the AV at the event your company will be recognized in 

marketing materials, through signage in the breakout session rooms, as well as in registrant packets for sponsoring these 

technology resources. 

Convention         $1000 Five Sponsorships Spring Expo $1000 Five Sponsorships 

Snack Break Sponsorship: There are 15 minute intermissions between breakout sessions at the Convention. During sponsored 

breaks coffee, cookies, and other refreshments are offered to the attendees. Snack break sponsors receive signage during the 

snack breaks as well as being recognized in marketing materials and in registrant packets. 

Convention  $950 Four Sponsorships Spring Expo $600 Four Sponsorships 

Lunch Buffet Sponsorship: Sponsors of this lunch which will be served during the trade show, will have their company featured in 

marketing materials and will also receive signage at the event.  Lunch sponsors will have a chance to give a brief introduction or be 

given verbal recognition during the lunch. 

Convention $850 Four Sponsorships Spring Expo $500  Four Sponsorships 

Conference T-shirts:  CONVENTION ONLY - The Convention committee as well as some of the OHCA staff wear event shirts at 

Convention in order to help be more visible to attendees who have questions.  Sponsors will have their logo prominently displayed 

on the event shirts along with the event logo. 

Convention  $750 Two Sponsorships 

Board Meeting Sponsorship: Sponsor the board meeting at one of OHCAõs conferences in order to get exposure in front of 

important decision-makers in long term care!  Sponsoring company will be recognized in marketing materials that go directly to 

board members as well as receive signage at the meeting.  Submit an 8.5ó x 11ó flyer to be included in Board Packets!   

Convention  $500 Two Sponsorships Spring Expo $500  Two Sponsorship 

Traffic Builder Sponsorship: *Exhibitors Only* During the trade show at each conference, attendees will be given ògame cardsó 

and they must visit every participating sponsorõs booth to receive clues in order to win prizes. This is an easy and fun way to ensure 

that conference attendees visit your booth!  

Convention  $500 Ten Sponsorships Spring Expo $250  Ten Sponsorships  

Education Sponsorship: One of the main focuses of OHCA conferences is education and professional development for long-term 

care staff. Once the specific breakout session details are published, sponsors are able to choose the specific session theyõd like to 

sponsor (based on topic or audience).  Sponsoring company will be recognized in event marketing materials that address their 

chosen breakout session. 

Convention  $250 Multiple  Spring Expo $250  Multiple  

Lanyard/Neck Cord Sponsorship: Sponsor will provide the lanyards that each attendee will receive as they check-in at the event.  

Attendees have been known to use these lanyards well after the event to display their work name badges. 

Convention  In Kind One Sponsorship Spring Expo In Kind One Sponsorship  

FULL PAYMENT MUST BE SUBMITTED ONLINE AT TIME OF REGISTRATION 

...Elevate Your Success in Long Term Care 

-   Page  9  -    



Registration Information 

Registration Opportunity Timeline 

¶ Platinum Package: Registration becomes available *October 5, 2009 - register early for the best choice of booths 

(2009 Platinum Sponsors can register October 1-4 to remain at that Sponsorship level for 2010) 

¶ Gold Package: Registration becomes available October 12, 2009 - register early for the best choice of booths 

¶ Silver Package: Registration becomes available October 12, 2009 

¶ A La Carte Sponsors: Registration becomes available November 2, 2009 

How to Register 

All of the sponsorships outlined in this guide must be registered for through OHCAõs online 

process.  Online registration allows you to choose your specific booth space and any extra 

sponsorships, with live availability shown.  You can quickly and easily pay for your registration 

choices through a secured payment site which allows you to pay with a credit card or you can 

print an invoice to mail in with a check. 

Beginning November 2, 2009 registration will be open to any business wishing to purchase a 

sponsorship. Choice of booth space at the 2010 Convention & Spring Expo will be assigned 

based first on the package you purchase and then in the order in which you register and pay-

ment is received by OHCA. (Please see cancellation policy on p. 11). 

Online Registration Steps 

Online registration is optimized for Internet Explorer ð if you are using a different browser please call OHCA for assistance. 

1. To register online simply go to www.ohca.com and click on Online Event Registration under Events (or go directly to 

www.ohcaonline.com)  

2. Then click on Register Now (Vendors) 

3. Enter your businessõ specific user name and password 

¶ If you do not remember your log-in information click on Lost Username/Password 

¶ If you have never registered online with OHCA click on New User to Create a New PRIMARY User Account 

 4. The Online Registration Process will walk you step-by-step: 

¶ Step 1: Select Registration Type (Platinum, Gold, Silver, A la carte) & Payment Type (credit card or *check) 

¶ Step 2: Choose Spring Expo exhibit space (or choose NO BOOTH if you donõt wish to exhibit at this event) 

¶ Step 3: Choose Annual Convention exhibit space (or choose NO BOOTH if you donõt wish to exhibit at this event) 

¶ Step 4: Choose Directory Ad Space (included with Platinum & Gold package registrations) 

¶ Step 5: Choose Special/Extra Event Sponsorships (exclusive opportunities for members) 

¶ Step 6: Confirm & Purchase (your selections are not confirmed until you finish the payment step) 

Payment Options: You can pay online with a credit card (Visa, Mastercard, American Express) or NEW THIS YEAR you can print an 

invoice to mail in with a check payment for your registration.  If you have questions about OHCAõs payment options please contact 

OHCAõs Controller, Ruth Bernard at (503) 726-5224. 

*Check Payments: If you choose to pay by check you will be brought to a page where you can enter your requested event registra-

tion choices to create an invoice which you can then print & mail to OHCA with a check payment.  Registrations paid by check will 

not be completed and sponsorships reserved until payment is received by OHCA.  A $20 processing fee will be automatically 

added for all check payments.   

Remember to 

Register EARLY 

Register for your pack-

age by  

January 15, 2010  

to get the most value! 

Get Involved With OHCA Events to ... 
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Terms & Conditions 

Subject to the terms of this Agreement, OHCA agrees to make available to the Exhibitor the agreedȤupon booth space for the event, 

conditional on the Exhibitorõs continued fulfillment of all terms and conditions. 

¶ Sponsorships will not be confirmed without payment. For packages, at least 1/2 payment must be submitted at time of registration. 

¶ Full payment for packages must be received by OHCA before the first registered event. 

¶ You must be a member in good standing for membership rate to be applied. 

¶ Choice of booth space at 2010 Spring Expo and Annual Convention will be assigned online with payment and registration completion.  

CANCELLATION POLICY - A $250 cancellation fee will be charged for all cancellations received after registration has been processed. All cancella-

tions must be submitted in writing at least 60 days prior to event for refund minus $250 cancellation fee. In the event of exhibitorõs inability to at-

tend event or cancellation by exhibitor less than 60 days prior to event, exhibitor is responsible for full price of sponsorship package or individual 

sponsorship selected. No refunds or credits for noȤshows. **Package sponsors will receive no more than a 25% refund after first event. 

USE OF SPACE - OHCA reserves the right to decline or prohibit any exhibit or part of an exhibit, exhibitor or exhibitor representative which is not suit-

able to and in keeping with the character of the exposition. No sharing, subletting, or assignment of space will be permitted without prior approval. 

INDEMNITY AND LIMITATION OF LIABILITY - Neither OHCA nor any venue hosting an OHCA event nor any of its officers, agents, employees or other 

representatives, shall be held liable for, and they are hereby released from liability, for any damage, loss, harm or injury to the person or property of 

the Exhibitor or any of its officers, agents, employees or other representatives, resulting from theft, fire, water, accident or any other cause. The ex-

hibitor shall also indemnify and hold harmless, OHCA and any venue hosting an OHCA event from demands, suits, liability, damages, loss, costs, 

attorney fees and expenses of whatever kind or nature, including, but not limited to, claims of damage or loss resulting from the breach of Terms, 

Conditions and Rules, claims of property or personal injury caused by or attributable in whole or in part to any action or failure to act, whether by 

negligence or otherwise, on the part of the Exhibitor or any of its officers, agents, employees or other representatives, and claims of damage or loss 

to any third party resulting from an infringement of a copyright or patent or the unauthorized use of a registered trademark. 

EXHIBIT ARRANGEMENT - So that aisles and visibility are unobstructed, exhibits must be arranged so that they are completely within the allotted 

space. Ample space must also be provided within the booth for all exhibitor personnel. Exhibitors planning to build or install their own displays must 

limit height to 8 feet. Exhibits must conform to the size of this space and must be of such a character or arrangement so as to not obstruct the view 

or interfere with the exhibits of others. Exhibits are permitted to extend forward at the 8 foot height from the back wall the length of 5 feet and not 

over 4 foot height from this point to the front of the booth. Displays having unfinished or unsightly exposures at the rear or sides must be acceptably 

covered at the exhibitorõs expense to the satisfaction of the OHCA. 

EXHIBITOR REGISTRATION - No one will be permitted in the exhibit hall, meeting rooms or other show and conference areas without an exhibitor 

badge. Advance registration is available to all exhibitors. Please submit an exhibitor info. sheet with all names from your company that will be in at-

tendance. All badges that have been submitted will be handed out upon checkȤin at the OHCA registration desk at each conference. 

EXHIBITOR CONDUCT - Exhibitor personnel are prohibited from engaging or networking with convention (or expo) attendees for the purpose of em-

ployment recruitment in the exhibit hall, meeting rooms or other show and conference areas. Exhibitor personnel are prohibited from sitting, stand-

ing, or working in aisles or other public areas. Exhibits must be properly staffed during all exhibit hours. Exhibitors shall not lead buyers from one 

exhibit space to another. Exhibitors shall not enter into another exhibitorõs space without invitation or when unattended. Exhibitors or any of its repre-

sentatives shall not conduct themselves in a manner offensive to standards of decency or good taste. Exhibitors must comply with all applicable 

federal, state and local laws. 

NOISE/DISRUPTION  - Exhibitors are responsible for planning any entertainment, props, etc being used in their space in a manner that does not 

negatively impact the ability of other exhibitors to conduct business and have conversation with attendees. 

REMOVAL OF EXHIBIT - Exhibit tear down times differ between events. Exhibitors will be notified in advance of trade show of the set up & tear down 

times. In the interest of public safety and show continuity, no exhibit booth or display shall be dismantled or packed prior to the official closing of the 

exhibition. Violation of this policy may result in a fine, or the refusal of the violating exhibitorõs application for exhibit space in future shows. 

SECURITY - Identifiable security personnel will be on duty all hours that the exposition is closed. In addition, OHCA will provide general security during 

the open hours of the exposition however, exhibitors will be ultimately responsible for the security of their own exhibit areas and property. Any dam-

age to the venue due to carelessness or negligence of an exhibitor must be paid for by the exhibitor who causes same. The fastening of materials to 

booth drapery or building walls, ceilings, floors or columns is expressly prohibited. 

SAFETY PRECAUTIONS - All materials and installations must conform to the requirements of the building and inspection authorities having local juris-

diction. All flammable materials must be flameȤproofed before being taken into the exhibit hall. All vehicles must have fuel tanks drained, fuel filler 

pipe openings locked or taped shut, and batteries disconnected. The operation of combustible engines will not be allowed. No propane tanks or 

other combustible gas containers may be used or stored on the premises. 

MATTERS NOT COVERED  

Contact Jill Bilka, Director of Marketing & Communications at (503) 726-5226, jillb@ohca.com 
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Portland, OR 97223 

Phone: 503-726-5260 

Fax: 503-726-5259 
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To Elevate Your Success In Long Term CareTo Elevate Your Success In Long Term Care  

Spring Expo 

March 8-9, 2010 

Eugene Hilton ð Eugene, OR 

 

IHC Conference 

April 2010 

 

Marketing Symposium 

Spring 2010 

 

Annual Convention & Trade Show 

September 20-21, 2010 

Red Lion on the River ð Portland, OR 

 

CNA Conference 

September 20, 2010 

 

Quality Summit 

Fall 2010 

 

OHCAõs 2010 Events 


